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What Did We Learn from 

the 2014-15 Flu Season? 



 Last season was early, severe, hit adults 65+ years 

particularly hard 

 Flu vaccine did not match circulating strain → low vaccine 

effectiveness 

 Last season’s dif ficulties will l ikely carry over to 2015 -16 

 Low demand for flu vaccine 

 Questions about effectiveness 

 Important to remember 

 Flu vaccine strains changed for  2015-16, hopeful we’ll have much 

better effectiveness 

 Each flu season is unpredictable, could start early, hit young adults 

hard, we have to be ready 

 Immunization neighborhood: collaborate with your partners and use 

them as resources 

WHAT DID WE LEARN FROM 2014-15? 



23-year-old nanny 

Positive flu result too 

late for her to be 

treated with antivirals 

Fever spiked on 

Christmas 

Developed pneumonia 

Even healthy, young 

adults can die from 

the flu. 

ASHLEY’S STORY 

www.michigan.gov/flu  flu gallery 

www.theashleymccormickflufoundation.com 



 Let’s prevent flu in Michigan.  

 Let’s work together to establish flu vaccination as a social 

norm on campus. 

 Let’s collaborate to innovate ways to promote flu vaccination 

interest among students.  

 Let’s aim to be the state with the highest flu vaccination 

coverage rates among young adults – and no more flu-related 

deaths among young adults.  

CALL TO ACTION 



2014-15 College Flu Challenge: 

Accomplishments 



 5,717 individuals (average age 23.5 years) self -reported that 

they received flu vaccination between August 2014 and NIVW 

in December 2014 

 

 The 14 enrolled school health centers entered 12,953 flu 

vaccinations into MCIR from July 1 to December 31, 2014 

 A 60% increase from 8,098 doses during the same time period in the 

2013-14 season! 

 

 The 14 enrolled school health centers entered 13,914 flu 

vaccinations into MCIR from July 1, 2014 to March 31, 2015  

 A 33% increase from 10,468 doses during the same time period in 

the 2013-14 season! 

2014-15 FLU CHALLENGE 

ACCOMPLISHMENTS 



 Print ad ran in 11 of the 14 school 
newspapers 

 Reached more than 90,000 students 

 

 Mom Knows Best PSA had over 
22,700 views  

 75% of viewers in the young adult target 
demographic 

 Distributed further by Alana’s 
Foundation, Families Fighting Flu, 
Immunization Action Coalition, 
Meningitis Angels, National Meningitis 
Association, and Voices for Vaccines 

 Reached more than 100 million 
individuals 

EXTERNAL COLLABORATION 

ACCOMPLISHMENTS 

“Mom Knows Best” PSA Targeting College Students: 

https://www.youtube.com/watch?v=V7yQ3qD-DxI 



 

IMMUNIZATION EXCELLENCE AWARD: 

HONORABLE MENTION 



2014-15 College Flu Challenge: 

Evaluation Results 



 11 of 14 enrolled schools completed evaluation survey  

 Communications/outreach:  

 Majority of schools sent email blasts (e.g. entire student body)  

 Majority of schools used social media to promote the challenge  

 100% used Facebook, less used Twitter  

 All schools held events on campus 

 Collaboration 

 Majority of schools partnered with their students  

 Mostly health professions students, also peer educator groups  

 Michigan Care Improvement Registry (MCIR)  

 Majority of schools entered flu vaccines during 2013-14, 2014-15 

 In general, schools said they wanted to start efforts earlier  

 

2014-15 FLU CHALLENGE EVALUATION 



 MDHHS 

 For the most part, all schools liked MDHHS Flu Challenge materials  

 Suggestions: funny cartoons/videos to repost on social media  

 Majority of schools said MDHHS’ communication frequent enough  

 100% preferred email 

 All schools like MDHHS webinars, most said frequent enough 

 Measuring students’ flu vaccination coverage  

 Schools were split on liking the self -report student survey 

 More schools liked MCIR as way to measure coverage  

 

 

2014-15 FLU CHALLENGE EVALUATION 



 Areas for improvement 

 Majority of schools did not: 

 Partner with their local health departments 

 Partner with local pharmacies 

 Partner with community vaccinators 

 Work with their regional MCIR staff 

 Most schools are not ordering more flu vaccine doses in  

2015-16 than they did in 2014-15 

 Enter all flu vaccines administered by health center into MCIR 

(regardless of age)  

 

2014-15 FLU CHALLENGE EVALUATION 



2015-16 Challenge: 

Enrolled Schools 

Campaign Specifics 



 To increase the number of enrolled schools  

 Targeted outreach to enroll all public colleges and universities  

 

 To increase flu vaccination rates of college -aged young adults  

 To increase the number of students who take the self -reported survey  

 To increase the number of flu doses entered into MCIR 

 

 To increase the level of involvement from enrolled schools  

 To order more flu vaccine doses for the 2015-16 flu season 

 To increase student awareness of the campaign 

 To improve flu vaccination efforts throughout the entire flu season (July -
June) 

 To collaborate with new and existing partners to better reach students 
(e.g., Alana’s Foundation, pharmacies, LHDs, community vaccinators)  

 To utilize strategies new to your institution to increase vaccination rates 
and campaign awareness 

 

 

2015-16 FLU CHALLENGE GOALS 



 Albion College 

 Southwestern Michigan College 

 University Health Service- U of M 

 Hope College 

 Calvin College Health Services  

 Oakland University  

 Kalamazoo College 

 Wayne State University  

 Eastern Michigan University 

 

 Enrollment link: 
https://www.surveymonkey.com/s/FluChallenge1516  

 Enrollment closes on July 31, 2015 

 

ENROLLED SCHOOLS THUS FAR 

https://www.surveymonkey.com/s/FluChallenge1516


 We will be using the student self -reported survey link again.  

 Students will be asked to report school name, month of 

vaccination, age, and place of vaccination.  

 No identifying information  

 Multiple responses can be submitted per computer as it is recognized 

that students often use communal computers 

 Utilizing the “honor system” 

 Target audience: 

 College-aged young adults 

 Undergraduate students 

 May include graduate and health professions students  

 Timeframe: August 1, 2015 to March 31, 2016 

 

 

CAMPAIGN SPECIFICS: SURVEY 



 Enrolled colleges and universities are required to enter all flu 

vaccine doses administered by the health center into MCIR for 

this challenge.  

 State law requires health care providers to enter immunizations 

administered to every child born after December 31, 1993 and less 

than 20 years of age into MCIR 

 You will not be eliminated from the challenge if you do not 

enter doses into MCIR, although this is an immunization best 

practice. 

 Data obtained from MCIR will be used to determine additional 

award winners. 

 If your school doesn’t enter data into MCIR, you will not be eligible for 

the additional awards but you can still win the overall challenge for 

your size category. 

 

CAMPAIGN SPECIFICS: MCIR 



 Enrolled institutions will be categorized into small, medium, 
and large institutions based on undergraduate student 
population size.  

 Small: 10,000 or less students 

 Medium: 10,001 to 25,000 students 

 Large: 25,001 or more students 

 MDHHS will communicate what size category your institution 
falls under and verify your overall undergraduate (those 
obtaining Associate and Bachelor’s degrees) student 
population.  

 The institutions (small, medium, and large) with the highest 
percentage of flu vaccination coverage (number of students 
who took the survey divided by the undergraduate student 
population) will win the challenge.  

CAMPAIGN SPECIFICS: DETERMINING 

WINNERS 



 Awards will also be given to health centers with the largest 

number of flu vaccine doses administered and documented in 

MCIR and the most improvement in the number of doses 

administered as compared to MCIR data from the 2014-15 flu 

season.  

 MCIR award winners will be announced in April.  

 An innovative champion award will be given again. 

 MDHHS will distribute an online nomination form to all enrolled 

institutions.  

 

CAMPAIGN SPECIFICS: DETERMINING 

ADDITIONAL WINNERS 



PLANS FOR UPDATING MATERIALS 

www.michigan.gov/flu -> 

College & University Flu Vaccination Challenge 



PRINTED MATERIALS FROM MDHHS 



COLLEGE & UNIVERSITY TOOLKIT 

www.michigan.gov/flu 

http://www.michigan.gov/flu


 Distributing letters promoting the support of the Flu Challenge 

to leadership at your institution  

 Deans of Schools of Medicine, Nursing, Pharmacy, Public Health  

 Student Government and Student Life Groups 

 University Relations/Communications 

 Presidents Council, State Universities of Michigan 

 Press release and social media promotion  

 Would like to connect more with all of you 

 Tag health centers and institutions at large 

 Potential development of PSA with school mascots getting 

vaccinated 

 

ADDITIONAL FLU CHALLENGE 

PROMOTION 



 July – campaign enrollment, distribute evaluation 
findings, today’s webinar 

 

 August – update materials, distribute official campaign 
flyer, communicate rules and regulations 

 

 September – Challenge kick-off, distribute letters to 
school leadership, webinar  

 

 October-March – bi-weekly Challenge leader updates, 
social media, newsletters, webinars, promotion during 
NIVW 

 

 April & Beyond – recognize award winners for overall 
Challenge & additional awards, present trophies  

2015 TIMELINE 



University Flu Vaccine Best 

Practice Examples 



 Partnered with health professions students to administer flu 

vaccine: 

 Calvin, EMU, MSU, UM, Wayne State 

 EMU partnered with student government, had drawing for a 

free iPad mini for students who received flu vaccine at their 

clinics 

MICHIGAN 



Vanderbilt University 

 Flulapalooza 

 Designed as disaster 
preparedness exercise – 
2011 

 1-day mass clinic, offer 
vaccine free to all 
employees, students 

 2013: more than 12,000 
people vaccinated 
(~2,000 students) 

 2014: more than 13,000 

OTHER STATES 

http://news.vanderbilt.edu/2012/10/flulapalooza-2-event-set-for-oct-17-18/flulapalooza3-2/


University of 
Minnesota 

More than 52,000 
students enrolled 

 Offer free flu vaccine to 
students, staff, faculty 

 Nursing and pharmacy 
schools partner with 
health center 

 2013-14: more than 
20,000 free flu vaccines 
administered 

OTHER STATES 



Wednesday, 

August 26, 

2015 

12-1 PM 

 

Registration 

will open in 

August, more 

info to come 

2015-16 

FLU 

WEBINAR 



Go forth and  

vaccinate  

your students 

 against  

the flu! 

Questions? 

 
Courtnay: LondoC1@michigan.gov  

Stefanie: DeVitaS1@michigan.gov  

mailto:LondoC1@michigan.gov
mailto:DeVitaS1@michigan.gov

